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01 Foreword of the General Director 

Dear Ladies and Gentlemen, 

We would like to make you familiar with the Annual Report of Pirelli Slovakia s.r.o., a subsidiary of the international 
tyre manufacturer, for the foregoing period.   

Despite the fact that the situation in the Slovak market was not easy and we are still facing the problem of the high 
market share of domestic brands, our company, which aims its production towards higher level products, can be 
satisfied with the business results that it achieved last year.   

We are striving to gradually create a distribution network throughout Slovakia. We are succeeding in finding new 
business partners who are helping us with the communication and sale of our brand. With our sale and after-sale 
service, and through our partners, we strive to promote a high standard of service in order to satisfy demanding 
Slovak drivers. 

 

02 Company profile 

02/01 Basic information about the company 

 

 

Business name:   Pirelli Slovakia, s.r.o.   

Register seat:  Miletičova 23   

  821 09  Bratislava 

 

ID:  35 797 282 

TAX ID:  2020280328 

 

Registered capital: 6 638,78 EUR 

The principal activities of the company comprise: 

 the purchase of goods in order to the sale of final consumer (retail sale) 

 the purchase of goods in order to the sale of other trade operators (wholesale trade). 

 

Partners:  Pirelli Tyre S.p.A. ,Viale Piero e Alberto Pirelli 25 ,Milano  

 

Statutory body:  Ján Mulač 

  Umberto Schiavi (from 5.8.2011 to 7.5.2014) 

  Dieter Andreas Jermann  (from 8.5.2014) 

 

 

http://www.orsr.sk/hladaj_osoba.asp?PR=Schiavi&MENO=Umberto&SID=0&T=f0&R=0
http://www.orsr.sk/hladaj_osoba.asp?PR=Jermann&MENO=Dieter
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02/02 Company history 

 

The Limited company, Pirelli Slovakia s.r.o. was incorporated in the Business Register on 10 October 2000, as 
a subsidiary of Pirelli, the Italian tyre manufacturer based in Milan. 

For more than a hundred years, the Pirelli story has primarily been associated with cars, as a key industry of the 
brand that was born in 1872, and started with tyre production at the end of 19th century.  In 1901, the brand 
presented the “Ercole” tyre which was used for one of the first cars on the road. Even before that, the first bicycle 
tyres were presented in 1890 in Milan.   

The company’s first victory in motor racing came in 1907 during the Beijing-Paris race. This victory was a sign of 
tradition in sports success on two and four wheels that for several years was supported by such figures as Nuvalari, 
Ascari and Fangio. During the entire century of technological excellence and production innovation, the brand has 
been well known for its pre-war Stella Bianca, through the radial Cinturato, up to its broad range of products and 
modern low-profile tyres. 

 

 

02/03 Mission of the company 

 

Pirelli Slovakia s.r.o. is part of an operating holding company for groups dealing with the design, development, 
manufacture and marketing of tyres, which are intended for different types of vehicle: passenger cars, light trucks and 
motorcycles (consumer sector which represents 70 % of the company’s revenue), buses, trucks, agricultural and 
earthmoving machinery and with the manufacturing and marketing of steel cords (industrial sector which represents 
30 % of the company’s revenue). In this market, Pirelli primarily concentrates on luxury areas, which are typical of 
increased technological capacity and high performance. These are the areas in which Pirelli held the leading position 
in both vehicle and motorcycle tyres. At present, the Pirelli tyre is a synonym for quality, emotion and maximum 
performance.   

Focusing on technological capabilities, the group has integrated work relationships with the leading manufacturers of 
vehicles and motorcycles, creating partnerships that are reflected in a variety of approvals for models from all of the 
leading automotive companies. 

 

 

 

 

03 Vision and company objectives 

The main objective of the company is to successfully represent the interests of the parent company in the demanding 
Slovak market, to implement its sale and marketing strategies, and to provide the maximum possible sale and after-
sale service to existing and future business partners. The company’s vision is to build a homogenous network of loyal 
partners – professional tyre dealers – through which we would like to achieve a significant share in the tyre market, 
especially in high-performance tyres and tyres that have a reduced impact on the environment. Such distribution 
network will be supported by investments in marketing activities, local sales promotion and technical training. 
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04 State and progress of company 

As the market showed a negative development trend we were not able to manage an increase of sales and thus gain 
a larger share of the market. During the financial year 2014 a small increase of sales occurred and also a small 
increase of turnovers, even though we used a personal approach to individual business partners and we improved 
the quality of pre-sale and after-sale service. A quality indicator that we managed to achieve was the improvement of 
our share of the SUV market. Unfortunately, we were not as successful in the passenger-car tyre market. 

05 Financial statements 

05/01 Structure of cost and income 

COSTS in EUR r. 2013 r. 2014 r. 2015 

    OPERATING COSTS TOTAL 4 294 305 4 557 261 4 680 616 

Merchandise sold 3 634 687 3 694 859 3 845 181 
Consumption of material, consumption of energy  19 246 45 661 40 073 

Sevices 507 274 612 469 687 938 

Personal costs 58 987 50 035 57 181 
Taxes and fees 749 1 210 18 
Depreciations 929 846 1 437 

Creating of adjustments 9 556 56 397 -53 246 
Other operating costs  62 877 95 784 102 034 

FINANCIAL COSTS TOTAL 1 403 1 131 1 291 

Interests 0 0 0 

Other financial costs 1 403 1 131 1 291 

EXTRAORDINARY COSTS TOTAL 0 0 0 

INCOME TAX PAYABLE  44 711 47 565 28 081 

COSTS TOTAL 4 340 419 4 605 957 4 709 988 

    REVENUES in EUR r. 2013 r. 2014 r. 2015 

    OPERATING REVENUES TOTAL 4 449 635 4 703 684 4 748 621 

Revenues from merchandise 4 447 567 4 677 706 4 748 621 

Revenues from services 0 0 0 

Reversal of adjustments 0 0 0 

Other operating revenues 2 068 25 978 0 

FINANCIAL REVENUES TOTAL 291 47 35 

Interests 41 41 35 

Other fifnancial revenues 250 6 0 

EXTRAORDINARY REVENUES TOTAL 

   REVENUES TOTAL 4 449 926 4 703 731 4 748 656 

    EARNINGS AFTER TAXES  109 507 97 774 38 668 
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06 Financial-economic analysis and indicator of financial 
analysis 

06/01 Structure of assets 

 

ASSETS in EUR 31.12.2013 31.12.2014 31.12.2015 

    Non-current assets 1 563 3 465 28 428 

Long-term intangible assets  0 0 0 
Long-term tangible assets 1 563 3 465 2 028 
Long-term financial assets 0 0 26 400 

Current assets 1 431 371 1 337 637 949 255 

Long-term receivables 47 768 44 109 100 403 

Short-term receivables 1 015 330 955 566 733 724 

Financial accounts 368 273 337 962 115 128 

Accrued and deferred items 113 1 219 1 689 

    Total assets 1 433 047 1 342 321 979 372 

 
 

06/02 Structure of liabilities and eqiuty 

 

EQUITY and LIABILITIES in EUR 31.12.2013 31.12.2014 31.12.2015 

    Equity 956 074 117 577 156 245 
Registered capital 6 639 6 639 6 639 

Fonds 758 758 758 
Accumulated losses from prior years 839 170 12 406 110 180 
Profit/loss for current accounting period 109 507 97 774 38 668 

Liabilities 476 973 1 224 744 823 127 
Current provisions 279 547 232 501 283 235 
Long-term liabilities 2 658 2 845 3 071 
Short-term liabilities 194 768 989 398 536 821 

Accrued and deferred items  0 0 0 

    Total liabilities and equity 1 433 047 1 342 321 979 372 
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06/03 Indicators of financial analysis 

 

 
2013 2014 2015 

TOTAL INDEBTEDNESS 33,3% 91,2% 84,0% 

LIQUIDITY INDICATORS 

   liquidity of the 1st degree - current ratio 1,9 0,3 0,2 

liquidity of the 2nd degree - liquidity ratio 7,1 1,3 1,6 

liquidity of the 3rd degree - Acid test 7,1 1,3 1,6 

    INDICATORS OF PROFITABILITY  

   Total return 7,6 7,3 3,9 

Return on equity 11,5 83,2 24,7 

Return on revenues 2,5 2,1 0,8 
 

 

 

06/04 Trend of profit and revenues 
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07 Research and development 

The company does not employ research and development-oriented employees and is not planning any expenditure 
in such area. 

08 Acquisition of shares 

The company does not have any activities in the respective area. 

 

09 Information on the distribution of profit and loss 

The company proposes dividing the trading income of the current accounting period as follows: 

38 668 EUR trading income for 2015 

38 668 EUR transfer to accumulated profit  previous years 

 

10 Environmental activities 

The operation of the company does not have any direct impact on the environment. 

11 Personnel policy 

The company has 2 employees and does not plan to employ any in the near future. 

 

12 Media 

www.sk.pirelli.com 

 


























































